Reading Non-Fiction Texts

1. Use of time & the importance of planning

2. Purpose & audience

3. Language

4. Following an argument

5. Format

Use of time & the importance of planning

Paper 1: 1 hour 45 mins ( 30% of final grade

Section A: Multi-part question on reading of unseen non-fiction and media texts ( spend about 60 mins on this section.

Section B: A choice of one from four questions testing writing which seeks to argue, persuade or advise ( 45 mins.

Paper 2: 1 hour 30 mins ( 30%

Section A: Choice of 1 from 2 questions based on poetry drawn from other cultures and cultures in the AQA Anthology ( 45 mins.

Section B: A choice of one from four questions testing writing which seeks to inform, explain or describe ( 45 mins.

· Your focus should be on crafting the piece of writing, not writing as much as you can in the time.

· Take your time in reading and annotating the questions. Make sure that you’re responding to what you’re expected to answer ( avoid losing marks on radically reinterpreting the question or neglecting an important aspect of it…

· Your first reading of the non-fiction/media texts should be fairly thorough. This will help you get the gist of the text(s) as well as aiding you in navigating the text(s) when you look for specific parts.

Purpose & audience

On approaching a non-fiction text, ask yourself two questions: 1) what is the text trying to do (what is its purpose) and 2) who is the text aimed at (who is its audience). 

( Basically, if you can answer why the text was written, which is what these two questions essentially cover, you’ll easily be able to move on to writing about other aspects of the text (format, language use, etc.).

Remember that all these different aspects are intrinsically linked together…

Language

With non-fiction texts, words and phrases are combined carefully to achieve a specific effect.

· Look at the use of fact and opinion ( is the aim of the writer to inform or persuade you?

( What can you say about the way the author has used fact and opinion is the key.

· The author will almost invariably use emotive language if s/he is trying to persuade you. Is this device used subtly or overtly? Is it used to manipulate your response? 

( Think about how language could be used differently to sway the reader to a different opinion…

· Comment on the general tone of the text

Following an argument

You will be asked to follow an argument through a non-fiction text. This argument is essentially the writer’s line of thought, but it is not necessarily direct attempt at persuasion.

Arguments could be

· persuasive (emotive language, repetition, passionate tone, etc.)

· balanced (a fairly logical account backed up by facts and evidence)

· open-ended (the aim here would be to encourage you to make up your own mind ( ‘neutral’ and inquisitive)

When following an argument, look for the main topic ideas to begin with. These main ideas will normally feature in the topic sentences (paragraph ‘headline’). When you’ve identified these, you’ve uncovered the essence of the argument.

These topic sentences will be reinforced, illustrated, backed up by facts and – in a good argument - drawn together in a conclusion. 

· In order to make the argument more powerful, the author of a text will underscore each topic sentence with a mixture of clarification and repetition ( reinforcement.

· An argument will almost invariably be centred round a few illustrative facts.

( These facts can often take the form of anecdotal, personified evidence. In giving the facts a face, the author will often achieve an emotive effect

Format
Information can be presented in a myriad of ways, and the layout and presentation is again carefully chosen to get a particular message across and to reach a particular audience. 
